PLACEMAKING
GRANTS

REALTOR® |& AL
PARTY OPPOEELN"::; @_1

RURAL

PROGRAMS |50
AND GRANTS:

COMMUNITY OUTREACH
AND ENGAGEMENT

TRANSFORMING
NEIGHBORHOODS
PROGRAM

LAND USE ’

INITIATIVE

FAIR HOUSING
GRANTS
S =



Community Outreach Grants and Resources

An array of advocacy services provided to state and local REALTOR® associations to increase their
engagement and influence on community development and fair housing.

Grants: State & local REALTOR® associations can ONLY apply

Grant Types:

: GE| IRy

Level 1 Level 2 Level 3

Speakers, Classes & Trainings: Projects to Address Challenges: Comprehensive, Partnership-Based
Up to $3,000 Up to $7,500 Efforts: Up to $15,000

Associations may receive one grant per level each calendar year. Level 3 applies to Housing Opportunity and Smart Growth Only.

— January 2 through October 15 .,
A Applications Period: o yntil commitment level s::s Learn more at RealtorParty.realtor/community-outreach

reaches capacity.
m - REALTé‘A\-.
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https://realtorparty.realtor/community-outreach
https://sequoiastrategies.com/
https://sequoiastrategies.com/

Grant Toolkits include criteria, resources, and success stories

A Cuide to REALTOR"
Involvement in
Community Development

EXPANDING HOUSING
PLACEMAKING
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Learn More



https://realtorparty.realtor/community-outreach

Housing Opportunity Grants

Support initiatives that expand access to housing that is affordable

Level 1
Initiatives

o Host an educational
forum or class for
REALTORS

o Hold a stakeholder or
task force meeting

Level 2
Initiatives

Host a housing fair or
home buyer education
event

Conduct a housing
assessment study

Host a housing policy
forum

Help develop new
policies, ordinances,
or legislation

Launch a housing needs
campaign or resource

Level 3
Initiatives

Lead broad-scale
community activities
involving both REALTOR®
and non-REALTOR®
organizations

SUCCESS STORIES

Oklahoma City Metropolitan Association
of REALTORS® Launches Campaign to
Educate Members and Public to End
Homelessness

TACKLING
OKC’S

== HOUSING

N INSECURITY

THE WAy HOME

Land of the Sky Association of
REALTORS® Uses Housing Opportunity
Grant to Boost Landlord Acceptance of
Federal Rental Assistance Vouchers

B U M C O M B E
Renral
ASSISTANCE
COLLABRORATIVE

N
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Learn More


https://realtorparty.realtor/homepage/success-story/ocmar-hop0923
https://realtorparty.realtor/homepage/success-story/ocmar-hop0923
https://realtorparty.realtor/homepage/success-story/ocmar-hop0923
https://realtorparty.realtor/homepage/success-story/ocmar-hop0923
https://realtorparty.realtor/homepage/success-story/losar-hop0823
https://realtorparty.realtor/homepage/success-story/losar-hop0823
https://realtorparty.realtor/homepage/success-story/losar-hop0823
https://realtorparty.realtor/homepage/success-story/losar-hop0823
https://realtorparty.realtor/community-outreach/housing-opportunity

SUCCESS STORIES

Fair Housing Grants

Associations Around the Country Tap
into Training that Helps Members
Recoghnize and Correct a Significant

Support initiatives that create or improve systems, programs, and policies Obstacle to Fair Housing: Implicit Bias
that uphold fair housing laws and strengthen REALTORS® commitment to
offering equal professional service to all.

BIAS
OVERRIDE

OVERCOMING BARRIERS TO FAIR HOUSING

oAbt 0

Level 1 Level 2
Initiatives Initiatives

Greater Rochester Association of

Host an educational Host a fair housing .
course or book club o symposium in partnership REALTORS Produces Video on Local
discussion for REALTORS with key stakeholders History and Continued Impact of

Discriminatory Real Estate Practices

Conduct a fair housing

Create new or update awareness campaign leveraging
course curriculum That’'s Who We R assets.
Conduct a stakeholder or Create fair housing
° task force meeting ° educational materials H O M E
Offset costs of legislative AC C E S S D E N | E D
° initiatives

Learn More



https://realtorparty.realtor/homepage/success-story/fh0423
https://realtorparty.realtor/homepage/success-story/fh0423
https://realtorparty.realtor/homepage/success-story/fh0423
https://realtorparty.realtor/homepage/success-story/fh0423
https://realtorparty.realtor/homepage/success-story/grar-fh0423
https://realtorparty.realtor/homepage/success-story/grar-fh0423
https://realtorparty.realtor/homepage/success-story/grar-fh0423
https://realtorparty.realtor/homepage/success-story/grar-fh0423
https://realtorparty.realtor/state-local-issues/issues/fair-housing

Rural Outreach Grants

Support for initiatives to address broadband, well and septic, open space
preservation, environmental standards, and planning and zoning issues.

Level 1 Level 2
Initiatives Initiatives

Host an educational Host a workshop, conference

course for REALTORS or forum in partnership with
key stakeholders

Contribute to the development

Create educational of new policies, ordinances or

materials for REALTORS legislation

Conduct a stakeholder or Conduct research, studies and
o task force meeting o reports

Learn More

SUCCESS STORIES

Greater Piedmont REALTORS® (VA) Use
Rural Outreach Grant for Onsite Septic Field
Trip

In addition to the CE course it normally offers
on well and septic system regulations in its
rural Virginia region, the Greater Piedmont
REALTORS® hosted a field trip: with support
from a Rural Outreach Grant from the
REALTOR® Party, they put participants on a
bus and took them to see three different kinds
of septic systems, up-close and personal.

& Wells Dwn

Approved for 2 Hrs. CE RE Related / 2 Hrs. PL Current
Industry & Trends



https://www.youtube.com/watch?v=MBcITYM34qw
https://realtorparty.realtor/community-outreach/rural-outreach-initiative/rural-outreach-grant

Placemaking Grants

Create new, outdoor public spaces and destinations on unused or underused sites.

Level 1: Construct outdoor demonstration and temporary Level 2: Create permanent outdoor public spaces such
projects to test a project’s viability or inspire permanent as trails and trailheads, playgrounds, pocket parks,
projects that increase livability and revitalization. pedestrian plazas, community gardens, dog parks,

gathering spots, and alley activations.

Northwest lllinois Pop-up Akron Cleveland Association of
Association of REALTORS® underpass park REALTORS® Public Garden

Before Before

Learn More



https://realtorparty.realtor/community-outreach/placemaking

Level 1
Initiatives

Host a Planning and
Zoning, Smart Growth
for the 21t Century, or
Placemaking class

Hold a stakeholder or
task force meeting

Learn More

Smart Growth Grants

Level 2
Initiatives

Bring in a visioning &
planning consultant

Conduct a study

Develop a land use or
community plan

Help develop new
policies, ordinances,
or legislation

Support a conference
or forum

Support public policies related to mixed land uses, walkability, public transit,
and green space preservation to create livable communities.

Level 3
Initiatives

Lead broad-scale
community activities
involving both REALTOR®
and non-REALTOR®
organizations

SUCCESS STORIES

Multiple Local Associations in North Carolina
Commission Downtown Assessments to Ignite
Sustainable Residential and Commercial Growth

DO T O N RWVLBR IO
COMMERCILAL ASSESSPMEMNT

Five Years Later, Walkability Study
Commissioned by Coastal Carolinas
Association of REALTORS® influences Several
Smart Growth Initiatives

Walkable Myrtle Beach
Envisioning a More People-Friendly & Prosperous Kings Highway

A »*— —
REALTOR ===
R PARTY =



https://realtorparty.realtor/homepage/success-story/nc-sg-0322
https://realtorparty.realtor/homepage/success-story/nc-sg-0322
https://realtorparty.realtor/homepage/success-story/nc-sg-0322
https://realtorparty.realtor/homepage/success-story/ccar-sg0922
https://realtorparty.realtor/homepage/success-story/ccar-sg0922
https://realtorparty.realtor/homepage/success-story/ccar-sg0922
https://realtorparty.realtor/homepage/success-story/ccar-sg0922
https://realtorparty.realtor/community-outreach/smart-growth

ON COMMON GROUND

MAGAZINE

I
Published Bi-Annually (May & Nov)

On Common Ground

Presents a wide range of views on smart growth issues, with the goal of encouraging
dialogue among REALTORS, elected officials and other stakeholders.

Option 1: Ship to Association Office

Ship up to 200 copies of each new issue directly to your association, to use as a

leave-behind when visiting officials.

Option 2: Mail Directly to Public Officials

At no cost to your association, NAR can mail up to 300 copies
officials, along with a cover letter.

directly to your local public

SUSTAINABILITY
& CLIMATE RISK

Download OCG APP on Apple
or Google Play!

on commeon ground

TIONAL
SOCI GF

Learn More


https://apps.apple.com/lu/app/on-common-ground/id1180724006
https://play.google.com/store/apps/details?id=com.texterity.android.OnCommonGround2
https://realtorparty.realtor/community-outreach/on-common-ground-magazine

On Common Ground
Spring 2024 edition

IS HERE!

\ C‘,@J)‘ G

IREEESONMNMUNITY
f h\

INPUT FOR EQUITY TICIPATION
STRATEGIES | HIGI H METHODS

On Common Ground
Magazine: Spring 2024:
Engaging the Community

Highlights diverse strategies to gather community
voices and shape an evolving built environment.
Explore both low-tech and hi-tech methods that
integrates inclusive perspectives into the planning
and zoning input process.

Download the OCG App

Scan the QR code to

download the app for
iIPhone and Android.




State and Local Growth Polling Program

NAR's polling consultant surveys the opinions of ~400 local or state residents,

government officials and to focus community opinions.

National Association of REALTORS®
SMART / ENERGY / Sus’ E Ci TY POLLING ForM

Program criteria: NAR Smart Growth Polls must be related to land use/growth/transportation
issues and not building/building-code issues. The poll cannot contain any candidate-specific
political questions.

ASSOCIATION INFORMATION
Association
name:

Contact name:

Job Title: Phone:

Date: Email:

[JPlease check this box to confirm acknowledgement that campaign finance or lobbying laws may restrict
or prohibit our association from sharing results with public officials, candidates or political committees.

PROJECT SUMMARY
Please provide a brief description of the need for the poll, the land use/transportation issue(s) you are trying to understand
and why, the geographic designation (statewide, city, legislative district, etc.)

How will this poll assist your association in its advocacy efforts?

Survey Goals

s

Goal/Objective. Briefly describe each goal or objective to be accomplished by the poll.

2. Measurement. Please include at least one measureable goal and evaluation process (expected
public relation, advocacy; coalition building; press coverage, etc.)

3. Importance. Rank the goal as Essential, Important, or Desirable as follows:
Essential~ required for job performance
Zmportant - helpful for job performance
Desirable - asset for job performance

1°" GOAL/OBIECTIVE

Goal/Objective Description:

Measurement:

Learn More

COVID-19: Eviction Moratorium

[ Pending (9)
[ Enacted (16)
[ ied (3)

living in a defined area, as a tool for

AMERICAN &== STRATEGIES

June 27-29, 2020

400 Respondents

200 Split A 5. 260 Split B s
233 Wireless Respondents, 49 VOIP, 118 Landline
Margin of error: + 4.9 percentage points

National Asscciation of REALTORS®
IL - Naperville Smart Growth
Frequencies

Q.2 First of all, are you registered to vote in Naperville?

{IF NOJ I'm sarry. Is there a registered Naperville voter availabl el can speak to?

Total
Yes 100
No (TERMINATE] -

0.3 Sex of respon dent (INTERVIEWER CODE—DO NOT 45K RESPONDENT)
Total
Male ag
Female 52

0.8 Next Iwould like to ask you some questions about the coronavirus pandemic

Let me ask you about severa elected offirials. Flease tell me if you (ROTATE) approve or disspprove of their handling of the
Coronavirus crisis.

{READ NAME BELOW) Overall do you [ROTATE] approve ar disapprove of their handling of the corenavirus crisis?
(FOLLOW UF) And is that strongly APPROVE/DISAPPROVE or somewhat APPROVE/DISAPPROVE?

Approve  Approve  Disapprove Disapprove  (Dk/ Total  Total

stongly somewhat somewhat  strongly  Ref)  Aprv  Dis  Net
A Mayor Steve Chirica 27 35 s H n e 17 s
8. Governor 18, Pritzker 53 20 H 15 3 2 24 a8



https://realtorparty.realtor/community-outreach/smart-growth/polling-program.html

Transforming
Neighborhoods

O O O

The NAR Partnership with Counselors of
Real Estate (CRE) Consulting Corps helps
associations address critical real estate
issues such commercial disinvestment,

housing gaps, and redevelopment after
natural disasters.

CRE Consulting Corps provides analysis, plans,
and recommendations for REALTOR®
associations and key stakeholders.

Learn More

Applications Open
January 2, 2025

TUCSON
ASSOCIATION
OFREALTORS'

Assessing Demand for
Downtown For-Sale Housing

Actions Steps to

Increase Spokane’s

%ﬂ”?ﬁ Housing Supply

Rebuilding Paradise ot o T

Recommendations by the CRE® Consulting Corps

DECEMBER 2021

e

REALTOR ==
PARTY ‘e~



https://realtorparty.realtor/community-outreach/housing-opportunity/resources/transforming-neighborhoods

Planning and Zoning:
Advocating for your
Community’s Future

o O O

Sponsored by REALTOR® Associations, the Planning &
Zoning Resource: Advocating for your Community’s Future
class is a six-hour course that teaches REALTORS:

* The basic process of community planning and zoning.
« State-of-the-art community planning concepts that they can apply.
« How to get their community to live up to its potential.

« What is needed to make their community a better place to live and
do business.

 The value and benefits of smart growth neighborhoods to
homebuyers and communities.

« How they can help make smart growth possible.

Interested in sponsoring a class? Apply for the Smart Growth Action Grant to get up to $3,000 to cover

the hosting fees. Learn More

[R


https://realtorparty.realtor/community-outreach/smart-growth/planning-and-zoning-class

Land Use Initiative

Upon request, NAR provides analysis of proposed state and
local land-use measures that impact the transfer of real property.

Issues Covered:

Planning Enabling Legislation
Point-of-Sale Requirements

Property Maintenance

Regional Planning

Residential Rental Property Regulation
Sign Regulations

Subdivision Regulations

Transfer Taxes

Transferable Development Rights
Tree Preservation/Landscaping

Vacant Properties

Zoning Enabling Legislation

Affordable Housing

Annexation

Community Character Preservation
Comprehensive/General Plan
Design Standards/Review

Eminent Domain

Environmental Regulations
Growth Management

Historic Preservation

Impact Fees/Exaction

Moratoria

MEMORANDUM

Fropeced Shert-Term Rentnl Ordinance
Ciry of Greenzbore, NC

Mlarch 12, 2022

CONFIDENTIAL
The informadon snd anakyzis ¢ imed in chiz dum was developed and provided
1o NAR by Fobimson & Code L1F 3z conmulrant to NAR for the NAER Land Use Initative
Program. Users of thds information and anabyds sre specfically remdnded ihat che leenze
agreemeat, to whick all wsers agree 3z 8 condicion of gainizss accexs to Realior org Hmdrs
the mze of comtent provided by ochers, imclnding that comrained here, oz follows: Tsers may
download onby sne copy of such conteat for their own persomal, non-commercial use, and
such content may not be copied, reproduced, republiched, updaced, posted, transmitted,
or dﬂh’.ﬂ:uudmmﬂrmlhmlhr eTpres: permizzion of NAR. The amabsis contaimed
in thiz memerandum iz for infor tional purpeses ouly amd wsers who Bave amy legal
guesdon: comcerming dhe snabyzs m thiz databace chowld tmnl'f with their shiorney:
Before relying or acting upon any informacion or amabysiz ¢ imed in thiz ndum

SUMMARY OF REQUEST

The Mational Association of Bealtom® (“HAFR), on bakalf of the Gmenshorn Begicnal Fealom™
Aszociztion (the “Association™). kas regeested an azalysiz uf'ﬂu-.hm"-mnnmmlm'dmmqlfﬂn
‘Sl'.ﬁ.l:rudm.::.:-n_:lprupnu-dﬁmﬂwl:r'.c Greansharn, Morth Carolina {the “City™). Tha STR
Mnmnwdﬂmdmttﬂ"lmﬂﬂmhpm&mm by defizing “shogt-torms
Tamtz]” mdclasmi—m::hm'ﬂm'nm]sasa:.nﬁlL , in the B-3, B-3, E-7, BM-5,
EM-E BM-12, BM-1E RM-36, R0 O, M-I, MU-M, and.l:ﬂ-mnm.g-du:tu s:b]ncrtcﬂm
viandard: of prupn:nd&lmn]}ﬁ]:l—{l.::l Ths propessd standard: wonld roeqeire thar short-
arm renfals o a “resdng permit” thar wonld Bave to be ranswed annually and would be subject
o revocation by the Plazeing Doparteent based on “continuing wiclhiton: ™ of e STR. Crdinanca
The additiceal wwe standards wonld also Emit shoet-tarm rentals o 3 macimmes of oo adnlts par
badroom and wronld prohibit amy publicly amoemced or promwcied gathering that imohes mors
than tarice the mmmbsr of pemons menting a shert-teas matal  For “whole houss™ ahoot-termm

T Snr ATR Cird. § 1 {urnerding Tahblie §- 1) and § & {defming “short-torm restal ™ o rrecwn: “The rental (Tor @ foe or

ertber valushle commoraterr of & portan or all of s residertialy weed property Sor 8 poricd of e leas 2 right and
ne mors L 30 dayn =)

T “Ehele boues shori-iorm rotal” s defnod as the “rentsl of an oefire residence fal wry Sme) o porsons for e foe ™
STH Ond £ 6

Learn More

N
R PARTY



https://realtorparty.realtor/community-outreach/land-use

GROWTH MANAGEMENT FACT BOOK

With modern management techniques that inform REALTOR® Associations & help them develop
growth-related policy positions.

Moratoria

Adequate Public Facilities

Impact Fees, Exaction (Proffers)
Special Assessment Districts

Tax Increment Financing

Open Space Preservation Techniques
Transfer of Development Rights
Farmland Protection Techniques

Cluster Zoning and Planned Unit
Development

Sustainable Development
Requirements

Tree Preservation

Scenic Districts and Conservation

Easements Growth Management
Development Design Review Fact Sook

2022 Update

Form-Based Codes

PR

Mixed-Use Regulations
, Bl roBiNsON & COLE.
Vacant Property Regulation
Parking Reform ———————
Rental Restrictions T ——
Inclusionary Zoning
Housing Linkage
Accessory Dwelling Units

Over 20 GM

i 1
Missing Middle Housing Topics Covered!

Covers impact on property values, development costs, amount and patterns of development,

housing affordability, pros & cons and incentive-based alternatives!

15 Learn More


https://realtorparty.realtor/community-outreach/smart-growth/growth-management-fact-book.html

OPTION 02

Community Outreach
Planning Sessions

(VN
A 4N
ala) . _B. B
Jl. -
30 Minute Zoom Session Brainstorm ways to use a Wednesdays and Thursdays,
with Community Outreach grant or resource Tpmor2pmET

Team for GADS, AEs

Sign up at RealtorParty.realtor/community-outreach-planning-sessions

N
[E A et
R PARTY ‘e


https://realtorparty.realtor/community-outreach-planning-sessions

2025

Community
O utrea c h COMMUNITY DUTREACH*”{?I:Q??ET?

BFALTOE Parsy Cewre iy paruge

Webinar i

Crants!
S O@ p———
Deep dive into funding levels, types o
of initiatives supported, eligible S |
expenses, application and review o Frund Commmen Svsbamen Wit ADDlication Process
process timeframe, new b el

reimbursement deadline and success
stories.

RealtorParty.realtor/community-outreach

N e B
S REALTORt'."-



https://realtorparty.realtor/training/community-outreach/community-outreach-webinars

Cross-Pollination of
REALTOR® PARTY
Resources Case
Study: Growth
Moratorium

Q O @

East Tennessee REALTORS®
Defeats Detrimental Zoning
Proposals with Trifecta of

REALTOR® Party Resources

realtorparty.realtor/news/success-stories

Land Use Initiative: Used LUl analysis to provide initial
feedback proposed changes on efforts to limit growth
Vvia a moratorium + create campaign talking points.

State & Local Growth Polling: Use results to inform &
contextualize talking points for a campaign to support
growth and development.

Housing Opportunity Grant: Use level T to conduct
stakeholder meetings to discuss solutions and level 2 to
conduct policy forum to discuss detrimental impacts of
moratorium and potential policy solutions.

Issues Mobilization: Used IM to create a campaign
website, branding, online ads, & landing page to reach
elected officials.

Advocacy Everywhere: Used AE to engage consumers
in call-for-action in conjunction with IM.

E REALTO Rw


https://realtorparty.realtor/news/success-stories

ITREACH

Advocacy

i3ment objectives.

IR* assoclatlons can choose from flve differ
|rants, technlical asslstance and numerous
r affordable housing, falr housing, community
ent, placemaking and rural-related advocacy

t

\
%54 Y GRANT

Resource

i. AizaTop®
Fitigreateor

13 and policies
‘dable housing.

O FAIR HOUSING GRANT TOOLKIT

This collectlon of guides and resources Is
designed to help REALTOR® assoclations
conduct activities to further the mission of
falr housing In the communities they serve.
The toolkit Is based on the successes of other

Guide

O O O

ADVOCACY RESOURCE GUIDE

1383-35

¥ TOOLKIT

1d resources Is
1% assoclations

s and offers practical tips and
examples for a range of activities forums,
falr housing education, co-branded
brochures and more.

Learn More: realtorparty.realtor/
falrhousingtoolkit
Contact: Christine Windle

realtor // (202) 3831135

i y

- les they serve.

Il successes of other
tical tips and
Ivities Including
Ion classes,

Your one-stop shop for
information on REALTOR®
Party programs, grants,
and resources available

to help associations create
and sustain successful
advocacy programs.

NATIONAL
ASSOCIATION OF
REALTORS®

Learn More

0 TRANSFORMING NEIGHBORHOODS
BY ADDRESSING VACANCY AND BLIGHT

This program offers speclalized tralning and
technical assessments, and weblnar serles to
help REALTORS®, elected offlclals, municlpal
staff, and houslng and community advocates
address the problems of vacant, abandoned
and deterlorated propertles.

Learn More: realtorparty.realtorftransforming
Contact: Christine Windle
cwindle@nar.realtor // (202) 383-1135

Smartrouth Tansiorning eighboroods

OUTREACH

'E SMART GROWTH
3RAM

urce can help your

{he stage for sustalnable
55 by proactively altering
(Ws.

irtv.realtor/

Indle
/(202 383-135

‘OR
' CLASS

s four-hour course

125% state-of-the-art
concepts, the value of
iorhoods to homebuyers
'5 and how REALTORS®
growth happen.

irty.realtor/

/(202) 383-1278

ERENCE SURVEY

itlon about consumers’
tansportation, housing,
im this blennlal survey.

& press release to

to members andjor

i range of housing types,
lable nelghborhoods.

irty.realtor/cpsurvey

/(202) 3831278

O STATE AND LOCAL GROWTH
POLLING PROGRAM

Survey your community's resldents on thelr
attitudes toward growth and development.
This Information can help your assoclatlon
formulate land use policles. NAR will cover
the cost of the polling.

Learn More: realtorparty.realtor/sgpolling

Contact: Hugh Morris
hmorris@narrealtor // (202) 383-1278

© ON COMMON GROUND MAGAZINE

Published twice a year, ©n Common Ground
contalns articles on cutting-edge land
planning and development techniques.
Order bulk coples of this magazine to use as
a leave-behind when visiting local officlals or
provide NAR with a malling list and leave the
dellvery to us.

Learn More: ecncommonground-digltal.org
oncommonground

Contact: Hugh Morrls
hmaorris@narrealtor // (202) 383-1278
or Catherine Mesick
cmeslck@nar.realtor // (202) 383-7512

0 RURAL OUTREACH GRANT

supports state and local REALTOR®
assoclation Inltiatives, Including tralnings,
farums, studles, and ordinance drafting
for a wide range of rural Issues such
broadband, well and septic and planning
and zoning Issues.

Learn More: realtorparty.realtor/fcommunity-
outreach/rural-outreach-Initiative

Contact: Christine Windle
cwindle@nar.realtor // (202) 383-1135

URBAN ROUNDTABLE

Semlannual forum on top-of-mind Issues
Impacting the natlon's bullt environment.
Contact: Hugh Morris

hmerris@narrealtor // (202) 383-1278



https://realtorparty.realtor/wp-content/uploads/dlm_uploads/2024/07/2024_NAR_ADVOCACY-RESOURCE-GUIDE_8.5x11_GAD24.pdf

Questions?

Hannah Dannenfelser
Manager, Grants and Resources

hdannenfelser@nar.realtor

202-383-1132

Hugh Morris
Manager, Community Development
and Growth

hmorris@nar.realtor
202-383-1278

Safiyya Suhaimi
Processor

ssuhaimi@nar.realtor
202-383-1000

Christine Windle
Director, Community Outreach

cwindle@nar.realtor

NATIONAL
202-383-1135 m ASSOCIATION OF
REALTORS®



mailto:cwindle@nar.realtor
mailto:hmorris@nar.realtor
mailto:cwindle@nar.realtor
mailto:ssuhaimi@nar.realtor
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https://twitter.com/SequoiaStrat
https://sequoiastrategies.com/
https://sequoiastrategies.com/
https://twitter.com/SequoiaStrat
https://twitter.com/SequoiaStrat
https://twitter.com/SequoiaStrat
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