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U.S. Gross Domestic Product

GDP, Annualized Change
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Year-over-Year Change
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Personal Consumer Expenditures
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U.S. Employment

Non-Farm Employment (Seasonally Adjusted)

Source: U.S. Bureau of Labor Statistics
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U.S. Labor Force

Labor Force Participation Rate
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New Business Formations
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Corporate Profits
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Consumer Sentiment
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Inflation

Annual Change, CPI-U
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Inflation

bI‘ighf MLS

April 2022

Overall Inflation Rate +8.3%
Gasoline +43.6%
Food at Home +10.8%
Food Away from Home +7.2%
New Vehicles +13.2%
Used Vehicles +22.7%
Shelter +5.1%

Source: U.S. Bureau of Labor Statistics
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Federal Reserve Raises Short-Term Interest Rates

Effective Federal Funds Rate
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Long- lerm Mortgage Rates
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Mid-Atlantic Closed Sales

Year-over-Year Change
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Home Price Growth

Home Price Index, 12-month moving average (Jan 2004 = 100)

210

—Mid-Atlantic

—US

200

190

180

170

160

150

140

130

120

110

100

90

2zoz uer
120g das
120z Ae\
120z uer
020z das
020z Ae
020z uer
610¢ das
6102 AeiN
6L0Z uer
810z das
810z Ae
810z uer
/10g das
/102 Aeiy
/10z uer
910¢ das
9l0z Aen
910z uer
GL0g des
GLoz Aein
GL0g uer
10¢ des
10Z Aely
10Z uer
€10z das
cLoz Aen
€Loz uer
210z das
zLoz Aey
zloz uer
LL0g das
L0z Aey
L LOZ uer
010z das
oLoz Aen
0loz uer
600¢ das
6002 Ael\
600C uer
800¢ das
800¢ Ae
800¢ uer
/00¢ das
/002 Aely
/00Z uer
900¢ das
900¢ Ae
900 uer
G00¢ des
600z Aen
G00Z uer
00¢ das
002 AelN
00C uer

16

&
LMLS

brigh



Mid-Atlantic Median Days on Market

50
45
40
35
30
25
20
15
10

¢¢-ldy
CC-JeN
44 CE
ce-uer
12-290
TC¢-NON
12120
T¢-das
T¢-8ny
Tz-Inr
Tc-unf
Tz-AeN
T¢-1dy
T¢-1eiN
T2-9°4
Tg-uer
0¢-290
0C-N\ON
0¢-120
0¢-das
0¢-3ny
0cz-Inf
oc-unf
oc-Aein
0¢-dy
0c-J1eiN
0¢-9°4
oc-uer
6T-290@
6T-AON
6T-120
6T-das
6T-3ny
6T-IN(
6T-unf
6T-AeN
6T-1dy
6T-1eN
6T-9°
6T-uer
8T-29(
gT-N\ON
3T-190
gT-das
gT-3ny
gT-INf
gT-unf
gT-Aen
gT-ldy

17

UMLS

bright



Mid-Atlantic Ratio of New Pending Sales to New Listings
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Mid-Atlantic Inventory

Year-over-year Change
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Is Now a Good Time to Buy a Home?
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Is Now a Good Time to Sell a Home"?
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Outlook for the Rest of 2022

; Rising mortgage rates
- Persistently high inflation

Growing affordability challenges

. Favorable demographics

2 Job and income growth

Recession risks growing™

bI‘lght MLS

23



Outlook for the Rest of 2022

Key takeaways for the rest of the year:

o Home sales will be flat or lower compared to a year ago
o Prices will continue to rise, but at a slower pace

o Inventory will expand as new contract activity slows

O

O

Higher-cost markets will be more resilient in the near-term
This is not 2008

bI‘lght MLS
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Virginia Home Sales

Y-o0-Y Change in Monthly Home Sales
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Homes Sales (April Year-to-Date)

Change in Sales, 2021 to 2022
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Virginia Home Prices
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Home Prices (April Year-to-Date)

Change in Median Sales Price, 2021 to
2022
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COVID Pandemic

Y-0-Y Change in Month-End Inventory
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Inventory (End of April)

Change in Month End Inventory, 2021 to 2022
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Median Days on Market

irginia

V

COVID Pandemic

Median Days on Market (12-month average)
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Home Sales - GPR Footprint

Y-o0-Y Change in Monthly Home Sales
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Local Home Sales
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A, Virginia
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Inventory

Virginia Month-End Inventory GPR Month-End Inventory
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Demographics

Statewide population projected to increase by 14.2% over the next 20 years

Population Change, 2020-2040
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Source: UVA Weldon Cooper Center
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Demographics
Age distribution in Virginia (2019)
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of state
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0 0,
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5.9% [l 5.9%

Source: U.S. Census Bureau

Note: Generation age ranges are approximate
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Homeownership rates among Millennials remain relatively low

Homeownership Rates, 25 to 34 Year Olds

1990 2000 2005 2010 2015 2020 (est)

Young Boomers Gen X Millennials/Gen Y

Source: U.S. Census Bureau, 2019 estimates 18



Affordability .

Home prices are rising much faster than incomes
Virginia

—=Household Income Index -—=Home Price Index
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Source: U.S. Federal Reserve Bank of St. Louis, Virginia REALTORS® 19



Low rates led to a drop in monthly —
S even as prices rose
Virginia
$370,000 Median Price* -«+«-Mortgage Rate 5.0% $1,600 Monthly Payment* «««++Mortgage Rate 5.0%
$1,550
$350,000 |.. 4.5% . 4.5%
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$330,000 4.0% 4.0%
. $1,450
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. et $1,350 .
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Source: Virginia REALTORS®: Freddie Mac
Assumes 5% down payment, 1.5% closing costs, and a 30-year fixed rate loan.

*19. .
12-month rolling average Also assumes the total payment is no more than 28% of gross income.



Rising prices and rising mortgage rates

Dec 2017
Dec 2018
Dec 2019
Dec 2020
Dec 2021
2022

Median home
price

$274,000
$280,000
$297,000
$325,000
$350,000
$390,000

Source: Virginia REALTORS® Freddie Mac
Assumes 5% down payment, 1.5% closing costs, and a 30-year fixed rate loan.
Also assumes the total payment is no more than 28% of gross income.

Average
mortgage rate

Monthly
payment

Income
Needed

$52,938
$58,714
$55,795
$53,530
$60,850
$86,200

¢
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g, Virginia

Inventory At
Virginia

Number of active listings
End of April each year

60,000
50,309
50,000
44,057

40,000 38,864 36,699
40,000 29,245
20,000 17,423 15,487
o I l

0

2014 2015 2016 2017 2018 2019 2020 2021 2022

Source: Virginia REALTORS® 22



Virginia

Near-Term Factors that Will Impact the Market

I

High Inflation

Rising Mortgage Rates

i gl COOling Market

23

\________‘,________




2022 is very different than 2008
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Looking for More Information?

Subscribe to our new podcast!

Check out Virginia REALTORS® Research virginiarealtors.org/rooflines
website: virginiarealtors.org/research

RESEARCH & STATISTICS
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3rd Thursday of the month C o )
REAL TALK ABOUT REAL

By the Numbers webinar ESTATE IN VIRGINIA
Quarterly
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Reach out to
Research staff
directly -

We're here for
youl!

research@virginiarealtors.org

Ryan Price
rprice@virginiarealtors.org
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